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Esch2022 X Let’s make it happen: These

two project partners have launched joint

products as part of the LuXembourg

Collection

They are “made in Luxembourg” and they tell the story of the Minett – the

locally designed products that were developed in collaboration between the

European Capital of Culture Esch2022 and the national brand initiative “Let’s

make it happen”. Together, they aim to showcase the diversity and creativity

of Luxembourg – or in the case of Esch2022, the South of Luxembourg – in a

sustainable way. Recounting history and shaping the future are an essential

part of many different projects, like the wall clock “Time leaves traces” by

Olaf Recht and the “Bottle Opener” by Raoul Gross. These two designers were



selected in a call for projects, which consisted of creating useful, aesthetic

and sustainable objects from the old parquet floor of the meeting room in the

Escher Town Hall. But there are also other products that are part of the

LuXembourg Collection, such as a mug and postcards with Minett motifs by

Alain Welter for Esch2022.

(Un)ephemeral

The two designers agree on the fact that the parquet floor in Esch-Alzette has

been walked on by quite a few people. Consequently, it was an easy task for

them to breathe new life into the old oak floorboards.

The Luxembourg object designer Olaf Recht was inspired to use this durable

material, which has already survived a hundred years and whose marks reveal

a myriad of stories, to create an object that will attract people’s attention

every day. And so, he designed a wall clock that bears the meaningful slogan

“Time leaves traces”. Because just like the many people who have walked on

the parquet and left their marks on the wood, time leaves its mark too, every

minute, every day. Olaf Recht has already designed many everyday objects,

including furniture, lamps, refrigerators and children’s toys. He learned his

craft mainly in Switzerland and the USA. When he returned to the Grand

Duchy, he became involved not only in classic product design but also in

interior design projects.

Raoul Gross, who grew up in Esch-Alzette, wondered how many stories

people had shared with each other when opening a bottle in the meeting

room – or afterwards, when they continued to debate over what they had

discussed. His “Bottle Opener” is made of metal and the wood of the parquet

floor and is not only a useful companion in everyday life, but also a nice gift,

e.g. for the hosts of an upcoming party. It comes in a box, which is made of a

piece of raw wooden plank. Gross studied in Germany, he then worked in

Vienna and now in Luxembourg on a number of different projects for

institutions and private clients. Moreover, he passes on his passion and his

knowledge to the students of the Lycée des Garçons in Esch-Alzette, where

he teaches 3D design and encourages them to be creative.

Both of these objects are handmade and limited to 200 pieces. Their

engravings and packaging indicate that they were created in the framework

of the European Capital of Culture Esch2022.



A mug by Alain Welter as the first co-branding project

Mural artist Alain Welter has already left his mark in the southern region of

the country, for example on the cooling towers of ArcelorMittal in

Differdange, which is one of the Esch2022 municipalities. For the launch of

Esch2022, he created typical Minett motifs to decorate ten buses of the TICE

transport network with the help of the family-run company Lettrage

Langehegermann. On the basis of this creative bus design, the artist was also

commissioned by the European Capital of Culture to artistically apply typical

graphic elements of the Minett region to a series of fine ceramics.

All items are available online at luxembourgcollection.lu and at the Esch2022

Visitor Centre in Esch-Belval, as well as at the Infofabrik in Esch-Alzette, the

Annexe22 souvenir shop (Brillplatz), the Diderich bookshop and other points

of sale outside the Esch2022 region, including the Luxembourg House.

More joint products in development

In the spirit of sustainability, we are currently producing useful and stylish

accessories such as document pouches and toilet bags made from Esch2022

advertising banners from the exhibitions in Belval. This makes it possible to

reuse tarpaulins, which are robust and durable, but who are usually only used

for a short period of time. This project also contributes to the creation of jobs

in the social sector, as the production is carried out by the DONO vocational

integration workshop in Wiltz, under the guidance of designer Katleen

Hennes. This social and ecological approach promotes upcycling and the

circular economy.

They have already created the collection “E Stéck vun der Bréck”, featuring

handbags, bicycle bags and lamps, made from the 12,000 m² of tarpaulins

recovered from the renovation works on the Pont Adolphe in the heart of the

capital. This project to upcycle tarpaulins has been going on for years now,

with donations from the City of Luxembourg, the municipality of Wiltz, large

companies and, as of now, Esch2022. Once the raw material has been

delivered, it is washed, cut according to Katleen Hennes’ templates and

processed correspondingly.



In the spirit of the Esch2022 Sustainability Charter

It was very important to the Esch2022 team to create souvenir products that

are in line with the 20 criteria of the Sustainability Charter, which was

developed in cooperation with the Ministry of Environment, Climate and

Sustainable Development and presented in 2020. From the beginning, the

aim was to develop products with an attractive design that can be used over

a long period of time and that make great gifts, instead of producing classic

mass-produced items with a very short lifespan.

“The brand initiative “Let’s make it happen” follows the same goals in the

area of sustainable development as Esch2022. This issue plays a very

important role in the communication department for both of our brands, and

products like these are helping to spread the idea of sustainability to the

outside world,” says Thierry Kruchten, Head of Tourism, Mobility and

Sustainable Development.

“Synergies play a crucial role in strengthening Luxembourg’s brand image in

the long term,” says Beryl Koltz, who is in charge of the brand initiative “Let’s

make it happen”. “This is why we have partnered with the European Capital of

Culture Esch2022 from the very beginning.”

More Esch2022 souvenirs

The useful and fun items and products designed for both locals and visitors

have been on sale since the end of 2021 to set the mood for Esch2022. Over

the course of the year, more have been and will continue to be added. An

overview.

Self-developed products

• The travel guide “Zoom Minett – An excursion through the south

of Luxembourg and neighbouring France” takes its readers on a

journey through a region characterised by change, creativity and

inspiration. It presents around 60 destinations, including well-

known classics but also a bunch of insider tips, including some

surprising anecdotes and insights. This book is published by



Esch2022.
• The parlour game “Kenns du de Minett?”, developed in

cooperation with the municipal syndicate PRO-SUD and the

company magicmultimedia, is available in shops since 24

October. Through a series of questions, Luxembourgers,

including the true “Minettsdäpp”, will find out how well they

actually know their way around the Minett...

Products in cooperation with supporting partners

• Luxair and Esch2022 are on a joint mission to illuminate

Luxembourg’s culture and heritage. Together with the

Luxembourg artist Lynn Cosyn, they decorated an aeroplane in

the Esch2022 look at the end of 2021. Since then, people of all

ages have enjoyed the model airplane version of it.
• Soon, the TICE transport bus with Alain Welter’s designs will be

available as a mini-version. In collaboration with the local

organisation “Bus 34”, we are currently producing a miniature

bus that will make every collector’s heart beat faster.
• Just in time for the festive season in December 2021 and the

30th anniversary of POLL-FABAIRE (Domaines Vinsmoselle), we

launched the vintage crémant for Esch2022. There are still a few

bottles left on the market.
• Since beer is also an integral part of the (drinking) culture in the

South of Luxembourg, the supporting partner Bofferding

commissioned Alain Welter to create a special design for the

start of the European Capital of Culture, which embellished the

coasters, the packaging of the six-pack and the beer glasses.
• In collaboration with Esch2022, Luxlait has launched two limited

edition UHT shakers in May 2022 featuring chocolate and

cappuccino flavours. The packaging was designed by two

Luxembourgish artists: Liz Kummer for the chocolate flavour and

Daniel Mac Lloyd for coffee.
• The smart shirts of the Luxembourg label vol(t)age are an

extremely chic homage to Esch2022 and its leitmotif “Remix

Culture”, inviting you to “remix” yourself with three styles: REMIX

(sm)ART, REMIX your SELF and Ready to REMIX? The last pieces

are available in the vol(t)age boutiques or online.
• The Philately of POST Luxembourg has developed three stamp

designs in celebration of the European Capital of Culture in

collaboration with graphic designer Lex Weyer: two classic ones



in the Esch2022 look – one variant with the logo and one with

an artistic illustration in five different colour variants. In

addition, they have developed a special stamp in cooperation

with Kaunas in Lithuania, which also bears the title of European

Capital of Culture 2022. Each of the cities is represented by a

design created by a local artist of the 20th century.

About Esch2022

Esch2022 is the European Capital of Culture 2022, featuring the town of

Esch-Alzette, the ten other Luxembourg municipalities of the Pro-Sud union

and the eight French municipalities of the CCPHVA region. The slogan of

Esch2022 is “Remix Culture”. Production work on the implementation of all of

the themes is being carried out in close cooperation with the municipalities,

the ministries and other partners. Esch2022 is managed by the association

‘Capitale européenne de la culture 2022 asbl’. In 2022, two other cities in

Europe will hold this title: Kaunas in Lithuania and Novi Sad in Serbia.
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